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Integrated 
Product 
Content 
Architecture

Identified and formalized a 
fragmented set of product 
content modules into a unified, 
integrated framework. Mapped 
and connected packaging, 
website PDPs, retail collateral, 
and internal launch 
documentation into a cohesive 
content architecture to improve 
cross-channel consistency and 
viewer navigation. Developed 
repeatable templates and 
documentation structures 
designed to support scalable, 
high-volume product releases 
and long-term brand 
alignment.

• Verve Coffee Roasters
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Packaging       +      PDP        >             Retail            >           Internal



Product 
Packaging 
& PDP 
Assets

Designed production-ready 
product labels and supporting 
packaging files for seasonal and 
core releases. Developed 
coordinated visual mockups 
and product imagery for 
website PDP use, ensuring 
brand consistency and 
alignment between physical 
packaging and digital 
presentation.

• Verve Coffee Roasters
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Lifecycle 
Campaign 
System

Executed seasonal and 
promotional campaign rollouts 
across email (Klaviyo), 
homepage placements, and 
social channels. Adapted and 
extended existing brand 
modules into cohesive, 
repeatable layouts, ensuring 
consistent storytelling and 
efficient cross-platform 
deployment for high-volume 
launches.

• Verve Coffee Roasters
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Motion & 
Performance 
Assets

Extended lifecycle campaign 
systems into motion-forward 
and performance-oriented 
assets across paid social, 
homepage features, and story 
placements. Adapted static 
frameworks into dynamic 
formats optimized for 
engagement and cross-platform 
visibility.

Click here to view live motion 
adaptations.

• Verve Coffee Roasters
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https://www.gs-atelier.com/blank


Brand 
Identity 
System

Developed a conceptual brand 
identity and packaging system for a 
plant-based wellness product, 
exploring how visual language 
translates across product, digital 
commerce, and campaign 
environments. The direction 
balances clinical clarity with organic 
warmth, establishing a cohesive, 
scalable brand language.

Scope included:
• Identity system
• Packaging direction
• E-commerce visuals
• Campaign and lifestyle concepts

• Somnella Herbal Wellness
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Signature 
Tournament 
Invitational

Concepted and designed a 
limited-edition, letterpressed 
gold foil invitational box for a 
signature tournament event. 
Elevated the club’s legacy and 
reinforced exclusivity through 
materiality, finish, and 
presentation.

Art directed, styled, 
photographed, and retouched 
presentation imagery to support 
executive review and secure 
board approval for concept and 
production.

• Virginia Country Club
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Developed environmental 
branding concepts translating 
client brand systems into physical 
retail environments. Explored 
storefront identity, interior 
graphics, signage, and spatial 
storytelling to create cohesive, 
immersive brand experiences 
across customer touchpoints.
Produced visualization studies 
and presentation-ready design 
proposals illustrating how brand 
language could scale across 
dimensional environments. Work 
supported client strategy 
discussions and helped define 
environmental direction for 
retail rollout.

• Proágo Branding Dept.

Environ-
mental
Retail Branding
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Environ-
mental
Brand Activation
Concept
Visualization

Developed spatial activation 
concepts translating brand 
identity into scalable physical 
environments. Designed modular 
bar systems, environmental 
graphics, and signage 
frameworks adaptable across 
varied event contexts. Produced 
detailed visualization assets to 
communicate material direction, 
structural intent, and brand 
integration, supporting 
cross-functional planning and 
execution readiness.

• Del Rio Brewery

MAGAZINE
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Environmental 
Art Direction 
& Production

Directed and produced 
large-format environmental 
graphics for public installations 
and art-driven campaigns. 
Developed custom imagery, 
prepared production-ready files, 
collaborated with vendors, and 
oversaw installation to ensure 
high-impact execution at scale.

• Murals of La Jolla
• Henry Art Gallery
• Frieze Los Angeles
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Museum-
Scale 
Print 
Production

Collaborated within a 
multidisciplinary studio team on 
the production of large-scale, 
museum-quality screenprints for 
Laura Owens’s immersive 
exhibition at Matthew Marks 
Gallery (February–April 2025). 
Contributed to color 
development, complex 
registration, and precision 
finishing across layered 
compositions, supporting 
exhibition-ready installation 
standards in a fast-paced, 
detail-intensive environment.

• Laura Owens Studio
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Integrated 
Email & 
Partner 
Campaigns

Owned lifecycle email campaign 
strategy and execution, collaborating 
cross-functionally to align creative 
direction and brand messaging. 
Created scalable influencer and 
wholesale partner toolkits to support 
multi-channel promotion. Embedded 
original illustration assets into 
campaign photography and product 
collections to extend brand 
storytelling.

• Ban.do
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